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Course Waivers 

 

Students may waive certain courses based upon prior equivalent coursework. 

 For students with non-MU courses, and students with other possible equivalent courses, waivers will be determined 
individually by the academic advisor based upon course title, course descriptions, and transcripts. 

 Students should have a “B” or better in each undergraduate equivalent. 

 Undergraduate equivalent courses may not be taken as substitutes for MBA courses after admission to the MBA 
program. 

 
In addition to these MBA courses, there are 35 credit hours of the MBA curriculum that cannot be waived. 

 
MBA Courses MU Undergraduate Equivalents 

QUANTITATIVE ANALYSIS  
Mangmt 7420 Managerial Statistics  
1.5 credits 
 

One of the following:  Stat 3500, Stat 4710/7710, Stat 7070, 
Math 7315, Ed, School & Counseling Psych 7170 , Psych 3020 
OR 
Equivalent statistics course work 
 

Mangmt 7410 Management of Information Systems  
1.5 credits 
 

MIS coursework 
 

Mangmt 7430 Operations and Supply Chain Management  
3 credits 

Mangmt 4010 Operations Management 
 

FINANCE  
Acctcy 7310 Accounting for Managers  
3 credits 
 

Acctcy 2036 Accounting I AND Acctcy 2037 Accounting II OR 
Acctcy 2136H AND Acctcy 2137H 
 

Finance 7210 Microeconomics for Business  
1.5 credits 
 

Econ 1014 Principles of Microeconomics, OR 
Econ 1024 Fundamentals of Microeconomics, OR 
Econ 1051H General Economics 
 

Finance 7220 Economics for Managers  
1.5 credits 
 

6 hours of economics in addition to basic microeconomics 
OR 
Econ 1051H AND one additional 3-credit course 
 

Finance 7410 Managerial Finance I  
1.5 credits 
 

Finance 3000 Corporate Finance 
 

Finance 7420 Managerial Finance II  
1.5 credits 

Finance 4010 Financial Management 
 

MANAGEMENT  
Bus Admin 7330 Business Law/Regulation  
2 credits 
 

Mangmt 3540 Introduction to Business Law OR 
3 hours of any law course 
 

Bus Admin 7340 Organizational Ethics  
1 credit 
 

Mangmt 3200 Business in Society OR 
3 hours of any ethics course (e.g., Phil 1100, Phil 1150, Phil 
2400, Phil 2430, Journ 1000, Ag Econ 3241) 
 

Mangmt 7380 Organizational Behavior and Management: The 
Individual 
1.5 credits 
 

Mangmt 4020/7020 Human Resource Management 
 

Mangmt 7390 Organizational Behavior and Management: 
Macro Processes  
1.5 credits 

Mangmt 4030/7030 Organizational Behavior 
 

MARKETING  
Mrktng 7460 Managerial Marketing  
1.5 credits 
 

Mrktng 3000 Principles of Marketing 
 

Mrktng 7470 Advanced Marketing Management  
1.5 credits 

Mrktng 4000 Marketing Management 
 

 


